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O}3|&! EX} : Business Model

UDM Brand UDM
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UDM Capabilities



UDM is

Ao cet BGlE A& S¢t Marketing Full-solutionZ M| S5t=

Sales-Focused Digital IMC Expert Company & L|LCt.

Digital IMC
Campaign

Performance
Marketing

Global IMC
Campaign

Sales-boost
business

Data
Analysis

Digital
Creatives




UDM Teams
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UDM is growing
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UDM Portfolio
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WHY UDM?

ofo

OlORE 24| OBH|E TEL]

Oto| & = A| H|O|E

=U 2t 72 2220

« JZADBTY SSAE H0|E £4,

OfotE Zef 2| AE H|

« FEHRMAIY 20071 +47|

At 2.9,

21F 2|Ateto] Hato| A,

A, =7,

= A

A=tz

FOIZ TH| 19| TOHEX HG2|E.

Hi
od
B!

ol

2| 1007 22tl= YA,

 SLHZ|CH B2B= 2|Atet ORI Y MOU A 2.

Y2

S}0|0E

1|

HEH/MEHA/

wad
ok
<

huy

0] 4~

ol
H-

ERP A|ARI &

F

.
o
[

2| 9

| |
N RE/EF

psle)
S

H|A

GRPEE|/QAUANFI TR A A 5.

18



WHY UDM?
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Global Partners

amazon Google facebook Pa/oneer I(W 6 Shopee BUY2KOREA

Global payments made easy
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First & No.1
MARKETING INVESTOR

Contact Point
EOEHC| X[ Z0B
hello@urbandigital.com
+82) 02-6925-5180
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