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UDM Brand UDM
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Testimonials

/ amazon .
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UDM Capabilities



UDM is

Ao cet BGlE A& S¢t Marketing Full-solutionZ M| S5t=

Sales-Focused Digital IMC Expert Company & L|LCt.

Digital IMC
Campaign

Performance
Marketing

Global IMC
Campaign

Sales-boost
business

Data
Analysis

Digital
Creatives




UDM is growing
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UDM Portfolio

Z| 0o O M2t 2

4002 O] 2| TH2 | CIX| 2 OIS Z2HES X2z s HMSLIC

ar O @ @ K e @ Mesn LIQ *

o HYUNDAI KBSgIts HUAWEI M= [y EE

DAEMYUNG RESORT

C]‘.OSHOPPING m SEOUL sodastream’ eSpO'r ETUDE ﬂSHEQ =~ e %
TOWER HOUSE

WAGE  wewra  LONA - cwece M smes  cLIO eln; cp

Trekhing Technology

K2 CJ W Coffé aricha
@ % KITT(?SEN Mﬁ?lm JEB be"ne’ (Sgld ol = EUGEI\IEo

gelato & waffle



Ot A gamo HERE s SFAE aupmem)

O

==
A2t =H Of= 11642} M| Thof 242 HEE CfH| HHA
(=] Ct ol =1 =0 L. =
3708 27| =4 1% &= D=t 160% &7t
m Oj| A0 A1 B2 0|5 & W YT R A 2 013l s m 7| Z 2|EDE S okt 50% A &
Hm[Ql REF QIX| = 2HE B CHAM|Z =2 Q! 8 QIX| = =Y S Sl ChAMIZ &2 Aot B Oief 2t ERIE E 1 50% S
m 2 2|H HO|AE &gt Tetof| X[ HstE m 22X & TEHA OJC|0] LESH HEf ~EOo = m OfA|E E2|Z Zotof| hZ O|C|0f of| ok £[ X9t Tl
20 HYRlS TSI S2|EY 10l /= B QIX|= e 5l S0 et |



5=

FOIOINIO] 2oz g2s-

A2 s

L X
_IE_ET'__ swing talk
= 2 Cfju]
A

7,000% 0| Oi= &8

=3 1712 2|

0= Ol0rE =T 2FH
4 g5 ¢l 0= 108 &5

m U= Al SNS OHE 52 29
9 A2 32t E Y (Makuake) OF3HIE T8

P EENES
gy

W SE ISR AL T 2| OECEIEE S
T2 W12 HOX 25 =5 Chofet ¢t 2atel e 712 U 2
m Z2EH 03"/ 220|100 OBE
/ 22101 Fxt OpIE / 2210l ZEY Fk2ixt OBl / 22t

=4 HE AO|EO|
SH™

] Ct=~O Ef
Best Product Top 1022 X}¢4



A ?_I _I_E skin food

S

A3
== CHH| =2t 0=
105,874% &7t

, 27 Y= Chid] 105,874%

W CHE| ot 2l Ot
364,587% 37t

m KA Al SRk 322
364,587% &7t (0| Hx 7+Y
(11/6~11/12 GA?|E) *CH 2

2}

FZE CHH| HE 7|9 ZMY
51,501% &7t

m H[O|H "AZIZE" 7|9 = HMRE 5,973,417
(O] = H2lF: 11,576)
O xﬂ EE—I AIA|7|- 7—IAHO-| 1O| /Tr

L O AL

H o|7]
s34 19 / EQE ARt EdIE

—

1915



UDM Infrastructure : amazon
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Amazon Services Korea LLC

amazonservices
N1

OLH €l (Marketing)

OfgHC|X| & ObA &
(Urban Digital Marketing)

oY HE
je.ahn@urbanglobal.kr
070-8680-3015
010-2838-5583
www.urbanglobal kr
www.urbandigital.com
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MARKETING INVESTOR
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