ABOUT
Digital IMC Experts Group
Urban Digital Marketing.
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Urban Capabilities

- IMC - SA/DA - Digital Log Data - Campaign

- Campaign - Media Planning - Ads Efficiency - Promotion

- Promotion - New Media Discovering - Big Data - Branding

- Branding - New Media Devlopment - Ul/UX - Production

- Production - Media Planning
- SNS/SEO

- Influencer



Overview
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Camaign Campaign
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Marketing Full-Solution2 X|&5t=
Performance Sales-Boost Digital
. Marketing Optimization Creatives
Digital IMC Experts Group®lL|C}.
company (z7)0fg| x| 20| | address MEEEA X IMUICIXEHIZ 181 WAllE 105
since 2009 11¢ contact T 02-6925-5180/ F 0505-855-2228
CEO Hr=2 website www.urbandigital.com

employee 529 email hello@urbandigital.com



*IMC Dir. : IMC Director. 3
. . Digital IMC Group Global IMC Group Creative Lab
*CD : Creative Director. ‘

Digital IMC Group
+IMC 1~3: Digital IMC Planning.

+ New Media : Performance, Analysis

Organization g @

Global IMC Group
+IMC 1~2 : Global IMC Planning.
+ New Biz : Global IMC Planning, IMC 2

Sales-Boost Optimization.

URBAN Creative Lap
+ VC : Video Creative.

New
Biz

+ GC : Graphic Creative.




Growth-Up
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Growth-Up
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We believe good food plays an important role in keeping us
healthy and providing a balanced lifestyle,

Discover quick and easy recipe ideas, healthy eating advices and
cooking techniques from CJ the kitchen,
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